
TO NEW PATIENTS
INCREASE YOUR PRACTICE’S GOOGLE RANK

CONVERT MORE PATIENTS FROM YOUR WEBSITE

GET PAST PATIENTS BEGGING TO COME BACK 

AS RECOMMENDED BY: 



NEXT, FILL IN YOUR STRATEGY + PLAN SOME SPECIFIC ACTIONS TO TAKE OR DELEGATE! INSIDE

DO YOU WANT MORE PROFIT AND 
FREEDOM IN YOUR PRACTICE IN 2024? 

Then you need the right roadmap. A good 
roadmap has 3 parts: 

1. 	GOALS — Your destination. Where you want 
to go.

2.	STRATEGY — How you get to your 
destination. You want to take the highway? 
Invest in a race car? Take only toll-free 
roads? You choose. 

3.	TACTICS — The actual turns, stops, and 
roads you take to get there. 

First, let’s focus on your goals. A goal is your 
destination, or the place you want to get to 
(example: “I want to increase my monthly 
patient visits from 500 to 750 by June 2024”).

WHAT IS YOUR GOAL FOR MONTHLY PATIENT VISITS IN 2024?

				              		      				              			                 

				              		      				              			                

				              		      				              			                 

				              		      				              			                 

STEP 1
GOALS

TO NEW PATIENTS

WHAT YOUR MONTHLY 
PATIENT VISITS ARE NOW

WHAT YOUR MONTHLY 
PATIENTS SHOULD BE

CURRENT GAP IN 
PATIENT VISITS

AVERAGE VALUE  
PER PATIENT VISIT

ESTIMATED REVENUE 
LOSS PER MONTH

[Gap in Patient Visits]  X  
[Average Value per Visit]



In other words, what area of your business will 
you focus on to achieve your goal? Look back at 
our 5-step strategy if you still need ideas. Example: 
Increase your online presence would be a good 
strategy if you want more NEW patients. 

STEP 2
STRATEGY

SET YOUR STRATEGY, OR AREA OF FOCUS

	 WHAT IS YOUR TARGET NUMBER OF PATIENT VISITS? 

				              		      				              			                 

				              		      				              			                

WHAT IS THE GAP BETWEEN WHERE YOU ARE NOW AND WHERE 
YOU SHOULD BE? 

				              		      				              			                 

				              		      				              			                

WHAT IS YOUR STRATEGY TO BRIDGE THAT GAP AND REDUCE 
YOUR REVENUE LOSS? 
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Practice Promotions has helped me grow our business 

significantly—I even had to slow down my marketing 

with them as we were over-run with patients. I highly 

recommend using Practice Promotions’ monthly 

newsletter and Google Ad campaigns. 

TREVOR M. 

Owner, Preferred Physical Therapy



“Tactics” are just actions you’ll take to achieve your goals. It’s the 
actual turns, stops, and roads you take to get to your destination. STEP 3

TACTICS

DECIDE ON KEY TACTICS, OR ACTIONS

Increase Online PresenceGet Past Patients Back

CIRCLE THE MARKETING TACTICS THAT YOU NEED TO TAKE ACTION ON IN 2024!

ALL THESE TACTICS ARE INCLUDED IN PRACTICE PROMOTIONS MARKETING PLANS!

Convert More  
Patients From Website

SEO OPTIMIZATION
Invest in Search Engine 

Optimization services to 
increase your Google rank

APPOINTMENT BUTTONS
Add brightly-colored “Request 
Appointment” buttons to your 

website

EMAIL PAST PATIENTS
Email past patients and 

incentivize them to come back 
in for care 

MOBILE OPTIMIZATION
Ensure your website is 

optimized for mobile devices

DIRECT MAIL POSTCARDS
Send postcards to past patients to 
remind them to use their End-Of-

Year Insurance Deductibles!

GOOGLE ADS
Invest in Google Ads so you 

skyrocket to the top of Google

PATIENT NEWSLETTERS
Invest in monthly direct mail 

newsletters that past patients 
CAN’T ignore 

BLOG POSTING
Write keyword-rich blogs 

so you rank on the Top 3 of 
Google 

APPOINTMENT FORMS
Make sure the buttons lead 

to forms that get sent to your 
front desk 

REFERRAL PROGRAM
Start a patient referral 

program

LOCAL LISTINGS
Make sure your local listings 

are updated 

PATIENT-CENTRIC WEBSITE
Update your website design + 

copy to be patient-centric

PracticePromotions.Net/KitReady To Start Your Road Trip To MORE New Patients? GET YOUR FREE KIT!

MY MONTHLY PATIENT VISIT GOAL:

CURRENT GAP IN PATIENT VISITS:

CURRENT MONTHLY REVENUE LOSS:



Ready To Start Your Road Trip To  
MORE New Patients? Get Your FREE Kit!

THEN people are ready, call them to action! 
Use clear language like “book appointment” 

and give them the option to call or use a form. 
Ensure you know where calls and leads come from 

so you can invest wisely.

DEVELOP loyalty with patients during 
and after care. Ensure a stellar clinic 
experience and stay top-of-mind 

consistently after care. Request reviews 
from patients happy with their care.

FINALLY, use newsletters, email campaigns, and 
other tools to encourage past patients to refer 

others and return for future care.

BUILD A MASSIVE 
ONLINE PRESENCE

MAXIMIZE ONLINE 
DISCOVERY

BUILD TRUST

CONVERT PATIENTS

LEVERAGE PATIENT  
REACTIVATIONS +  
REFERRALS

FIRST, create a broad online presence 
so you can be easily found. Complete 
your Google Business profile and set 
up your practice website with good 
SEO practices and blogging.

NEXT use paid ads to supercharge the 
amount of people finding you with paid 

ads and increase how many local listings you 
appear on with Local SEO.

ONCE people find you, connect with 
their problem then build trust in your 
expertise with testimonials from 
patients like them. Excite and educate 
them while removing doubt or fear to 
encourage appointments.

Once you’ve set your goal, you need a strategy to achieve that 
goal. A “strategy” is just an area to focus on. It’s “how” you get to 
your destination. Example—if you want to grow your new patients, 
one strategy would be to improve your website, so more web visitors 
convert to patients. 

This is our 5-step Roadmap to New Patients, which 1400+ clinic locations 
are using to GROW their new patients. Steal it, if you’d like! 

TO NEW PATIENTS

1

PracticePromotions.Net/Kit



Claim Your 2024 Practice 
Marketing Sample Kit  

NORTHEAST OFFICE4758 Loma Del SurEl Paso, TX 79934P: (915) 755-0738F: (915) 593-5187

EAST OFFICE8111 N. Loop El Paso, TX 79907P: (915) 593-4985F: (915) 593-5187

WEST SIDE OFFICE4646 N. MesaEl Paso, TX 79912P: (915) 313-6331F: (915) 533-9672

JOE BATTLE OFFICE2270 Joe Battle BlvdEl Paso, TX 79938P: (915) 855-7780F: (915) 855-7781

Happy March!
Did you know that March is Brain Injury Awareness Month? 

ChoosePT states that “the most common causes of TBI are falls, 

car crashes, and blows to the head. There are 2.8 million cases 

of TBI diagnosed each year in the United States.” Brain injuries 

can be the result of many kinds of accidents or conditions, one 

of the most common ones being concussions.
If a brain injury is left untreated, a person may experience severe, uncontrollable 

shaking, unsteadiness, falls, and impaired vision. Some individuals may even 

experience a complete loss of movement on one side of their bodies and 

therefore be unable to care for themselves independently. Brain injuries that are 

not treated also make a person more susceptible to cognitive decline as they age.

Taking care of our brains is very important, whether it’s in the aftermath of 

an accident or you’re just trying to make sure you’re able to stay as lucid as 

possible as you age. To help you out a bit, I wanted to provide you with some 

information this month about the importance of nutrition and the role it plays 

in good cognitive function.
Eating well with the Mind Diet. Being mindful of what you eat serves a bigger 

purpose than watching your figure. In fact, having a well-rounded diet can reduce 

IN
SID

E:
• List O

f H
e

a
lthy Fo

o
d

s To
 

Inc
o

rp
o

ra
te

 Into
 Yo

ur D
ie

t

• H
e

a
lthy Re

c
ip

e
• Exe

rc
ise

 To
 D

o
 A

t H
o

m
e

• Pa
tie

nt Suc
c

e
ss Sp

o
tlig

ht

NEWSLETTER
HEALTH & WELLNESS
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your risk of cognitive decline and lower your chances of developing 

problems with brain function later in life.You might be wondering just how what we eat can affect our brain 

function, but it’s not as complicated as you might think. Take, for 

instance, Alzheimer’s disease.This is a condition with multiple underlying causes and factors, two of 

which are oxidative stress and inflammation. Eating foods that are rich 

in antioxidants and decrease inflammation is key for this very reason.

The Mind Diet (Mediterranean-DASH Intervention for 

Neurodegenerative Delay) was put together to emphasize 10 foods 

that are healthy for optimum brain function. The goal of this diet is 

not only to decrease inflammation but also to lower a person’s risk 

of developing dementia and combat the decline in brain health that 

often occurs as we age. 
This diet combines bits and pieces of two diets you might already be 

familiar with: The Mediterranean diet and the Dietary Approaches to 

Stop Hypertension (DASH) diet.  

March, 2021
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Subscribe to receive our digital newsletters on our website today!

ARE YOU TAKING CARE OF YOUR BRAIN?
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Whether you have been injured or have been suffering 

for a long time, seeing a physical therapist at FYZICAL 

Therapy & Balance Centers can help you return to a 

more active and pain-free life. Give us a call at the 

location nearest to you!

FREEWELLNESS SCREENING(DETAILS INSIDE)

CARING 

FOR EL PASO 

RESIDENTS 
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F: (718) 823-3961
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PHYSICAL M
EDICINE

P: (718) 823-3900
WWW.PELHAMREHAB.COM

F: (718) 823-3961

FULL TRAINING: PracticePromotions.Net/Mouse

Build a massive online presence with good 

SEO practices, blogging, and a complete Google 

Business profile

Supercharge the number of people finding you 

online with Practice-Specific Google Ads PPC

Build trust with your patients through your 

attractive, professional website! Put patient 

testimonials on your site to further build trust in 

your expertise

Convert more website visitors to new patients 

with a high-conversion website, powered with 

appointment forms, chatbots, and technology 

to track where your patient leads are coming from

Fill your schedule with patient reactivations and 

referrals through effective patient marketing, using 

patient newsletters, email marketing, and more

Attract Patients with The ULTIMATE Patient Acquisition StrategyTM

Need New Patients

CONVERT

PATIENTS

LEVERAGE

PATIENT

REACTIVATIONS

& REFERRALS

MAXIMIZE ONLINE

DISCOVERY

BUILD A MASSIVE

ONLINE PRESENCE

BUILD TRUST New Patients
New Patients

Past PatientsPast Patients

Powerful Marketing To Build Your Practice

N
E

W
S

L
E

T
T

E
R

 •
 S

E
P

T
E

M
B

E
R

 2
0

2
2

P
ra

ct
ic

e 
M

ar
ke

ti
ng

P
ra

ct
ic

e 
M

ar
ke

ti
ng

 N
ew

sl
et

te
r

8
4

4
-9

28
-0

15
4

73
0

5 
H

an
co

ck
 V

ill
ag

e 
D

ri
ve

, S
u

it
e 

11
7

C
h

es
te

rfi
el

d
, V

A
 2

38
32

Cl
in

ic
 

Cl
in

ic
 

  S
uc

ce
ss

 
  S

uc
ce

ss
 

St
or

y!
St

or
y!

28
6 

P
at

ie
n

t 
Le

ad
s 

in
 F

ir
st

 6
0

 
D

ay
s 

w
it

h
 P

ra
ct

ic
e 

G
oo

g
le

 A
d

s!
S

E
E

 T
H

E
 W

H
O

L
E

 S
T

O
R

Y
 I

N
S

ID
E

!

IN
V

ES
T 

in
 

   
N

ew
 P

at
ie

n
ts

 
in

   
   

Si
m

p
le

 S
te

p
s

#
TR

EN
D

IN
G

  N
ew

 P
at

ie
n

t 
To

ol
s

1
2

3
4

5
B

e 
D

is
co

ve
re

d
Be

 d
is

co
ve

re
d 

by
 

m
or

e 
pe

op
le

 in
 y

ou
r 

co
m

m
un

ity
 th

ro
ug

h 
yo

ur
 p

ow
er

fu
l 

w
eb

si
te

, a
m

az
in

g 
SE

O
, a

nd
 s

oc
ia

l 
m

ed
ia

.

B
u

ild
 T

ru
st

At
tr

ac
t h

ig
h-

pa
yi

ng
 

pa
tie

nt
s 

w
ith

 
fr

eq
ue

nt
 5

-s
ta

r 
on

lin
e 

re
vi

ew
s.

Ea
si

ly
 tu

rn
 v

is
ito

rs
 

to
 p

at
ie

nt
s 

w
he

n 
yo

u 
ut

ili
ze

 G
oo

gl
e 

M
y 

Bu
si

ne
ss

, o
nl

in
e 

ap
po

in
tm

en
t f

or
m

s,
 

an
d 

PT
 c

ha
tb

ot
s.

C
on

ve
rt

 
P

at
ie

n
ts

Ke
ep

 n
ew

 p
at

ie
nt

s 
en

ga
ge

d 
w

ith
 

em
ai

l a
nd

 y
ou

r 
ow

n 
cu

st
om

 c
lin

ic
 

ap
p!

En
g

ag
e 

P
at

ie
n

ts
R

av
in

g
 F

an
s

M
ak

e 
it 

ea
sy

 fo
r 

pa
tie

nt
s 

to
 r

ef
er

 
fr

ie
nd

s 
an

d 
fa

m
ily

 
w

ith
 d

ire
ct

-m
ai

l 
ne

w
sl

et
te

rs
, e

m
ai

l, 
an

d 
bl

og
s.

A
d

va
n

ce
d

 S
E

O
 S

er
vi

ce
s

Se
ar

ch
 E

ng
in

e 
O

pt
im

iz
at

io
n 

(S
EO

) m
ay

 n
ot

 b
e 

se
xy

, b
ut

 
it’

s 
CR

U
CI

AL
 f

or
 a

tt
ra

ct
in

g 
m

or
e 

pa
tie

nt
s 

to
 y

ou
r 

w
eb

si
te

. 
Co

ns
id

er
 h

iri
ng

 o
ut

si
de

 h
el

p 
so

 y
ou

r 
w

eb
si

te
’s 

ra
nk

in
g 

ca
n 

sk
yr

oc
ke

t w
hi

le
 y

ou
’re

 tr
ea

tin
g 

pa
tie

nt
s.

 

N E WS L E T T E R  •  S E PT E M B E R  2 0 2 2

Practice Marketing
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ALSO INSIDE: Fall Social Media Ideas for PT Clinics • Why You 
Should Upgrade Your Practice Website Now
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CLAIM YOUR FREE KIT TODAY! Call A Practice Marketing Expert at 

844-928-0154 or Visit Our Website at PracticePromotions.Net/Kit

Start Your Clinic

Start Your ClinicSucccess Story!

Succcess Story!

Try These 7 Practice Marketing 

Resources You Can TRUST

Keeping your website up-to-date with fresh content is one of the 

easiest ways to build more engagement with patients! Here are 

three impactful edits you can make in less than ten minutes:

Ensure that the headline on your website clearly communicates the 

benefits of your services and grabs visitors' attention. Use strong, 

action-oriented language to convey the value your clinic offers like:

 “Exceptional One-on-One Care Leads to Exceptional Results”

 “Relieve Your Pain and Regain Your Life!”

 “Restore Your Function, Reduce Your Pain”

Your subheader should clearly state what services you offer 

(like physical therapy, chiropractic, acupuncture, etc) and 

WHERE you practice! “[Clinic Name] Provides Physical Therapy, Massage 

Therapy, and Acupuncture Services in [City, State]”

 “[Clinic Name] Provides Top Care to Our 

Communities in [City, State]”

 “[Clinic Name] Is Helping Our Communities 

 in [City, State] Get Back In Motion”

It’s easy to get a stock photo for your front page, but put a face 

to the name:
 Photos of your team to establish a personal connection 

with visitors Showcase images of patients actively engaged in physical 

therapy sessions (but ask for permission!)

 Show well-maintained treatment rooms, exercise 

areas, specialized equipment, and any unique features 

that set your practice apart

Clear Headline

Positive Subheaders

Use Custom Photos

#3

#2

#1

PT WEBSITE  
  CHEAT SHEET

Kevin Rabago, LPTA and Owner of Haymarket Physical Therapy, 

was tired of lackluster marketing tactics that wasted time and 

money! Looking to take his clinic to the next level, he started 

collaborating with the marketing experts at Practice Promotions. 

With a combination of top-notch SEO, condition based Google 

Ads, and Patient Newsletters, they’re helping more people in their 

community than ever before! In 3 months, they increased their 

new patient volume by 77%, were able to track every lead, and are 

now hiring to keep up!HERE’S WHAT KEVIN HAS TO SAY...

“I’ve sat through several marketing calls and typically the pushing 

nature of the presenter and the absence of how exactly they 

can prove how many new leads are being generated with their 

strategy sours the call. But my first call with Daniel Turner [of 

Practice Promotions] had a very personal feel. Absolutely genuine 

and nailed all aspects to how leads would be generated and how 

I would be able to track each and every lead. It made the decision 

easy and a slam dunk! Practice Promotions has surpassed my 

expectations, and since teaming up with them, I have needed 

to bring on 2 more clinicians to keep pace!”

HAYMARKET PHYSICAL THERAPY  •  ULTIMATE CLIENT

Clinic Achieves  
77% Increase  

in New Patients
within 90 Days!

This 3-Location Practice Tapped into a Wealth of New 

Patients with the New Ultimate Marketing System!
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New website  went live!
joined Practice Promotions

Does Your Website Convert Visitors Into Patients? Check out our  

STUNNING Practice Web Designs at PracticePromotions.Net/Portfolio 

This powerful marketing kit is designed to teach you the EXACT strategy and 6 Key Marketing & 

Website Systems we use to help PT, Rehab, and Chiropractic Owners & Marketing Staff achieve 

more new patients at a low patient acquisition cost. Plus, we’ll mail it to you for FREE! Just scan 

the QR Code or visit PracticePromotions.Net/Kit to order your kit today!

FREE!

Do you feel confident about realigning a spine…but feel PARALYZED when you think about growing your practice? We 

get it. You didn’t go to school to learn marketing. Plus, there are thousands of so-called “Marketing Experts” out there, but far fewer 

people who understand how to market a physical therapy practice, specifically. 

So–how do you learn how to market and grow your private practice? Luckily, there are resources you can count on to provide 

trustworthy, valuable, and experienced information. Please note—pick and choose which resources will be valuable to you! You 

don’t have to go through all of them. 

CREDIBLE RESOURCES ON MARKETING + PLANNING YOUR PRACTICE’S GROWTH:

Go Back 
Go Back To School!

To School!

PT Marketing Power Hour 

PODCAST SERIES

Managing Your Marketing Budget 

BLOG ARTICLE

Ultimate Patient Acquisition 

Strategy Workshop

5 Ways to Increase Physician 

Referrals to Your Practice

Grow Your Practice Podcast 

with CHAD MADDEN

Practice Expansion Checklist 

by ECONOLOGICS

Most Practice Owners want to grow their clinic but lack the time 

or business training to reach their full potential. The PT Marketing 

Power Hour highlights successful marketing strategies from 

North America’s fastest-growing clinics so you can learn from 

their wins and power your patient growth in 1 hour or less. Yes, 

it’s our own podcast, but yes, it’s super helpful! Listen on Spotify, 

Apple Podcasts, and wherever podcasts are found. 

This short-and-sweet blog post will help you determine the right 

marketing budget for your practice. Most practice owners know 

they have to spend money on marketing. But, many struggle with 

finding the right balance and budget. Answering a few simple 

questions about your practice can help you define your marketing 

goals and the budget needed to achieve them. If you’re confused 

about budgeting, start here.

We’ve been running this workshop for almost two years because 

it works and clinic owners love it. This 10-minute video workshop 

teaches you how to create a high-converting new patient funnel 

in 5 simple steps. Comes with a print version of the workshop, 

the Ultimate Practice Marketing Kit, which we mail directly to 

you free of charge. 

We often tell you NOT to rely on doctor referrals too heavily…

but physician referrals can still generate revenue for your 

practice. This blog post walks you through how to introduce 

yourself to physicians, promote your valuable services, 

collaborate with physicians before and after treatment plans, 

maintain positive relationships with physicians, and stay 

persistent in your pursuit of mutually beneficial ties. 

We also love Breakthrough’s PT marketing podcast, which 

brings you no-nonsense marketing & business growth 

strategies that deliver new patients and high profits. A multi-

location practice owner and the co-founder of Breakthrough 

PT Marketing, Chad grew his practice 600% in the last 5 years 

using direct-to-consumer marketing strategies.
Do you want to expand your business, but need some guidance 

on when to pull the trigger? We’ve benefited from the Econologics 

team’s sound financial advice for over a decade, and you can too. 

This checklist will help you stop dreaming and start planning! Learn 

when the time is right and when expansion plans should wait to 

avoid pitfalls on your journey.

Ultimate Practice Marketing Kit
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Practice Marketing Ideas

Practice Marketing Ideas to Power 
Power 

Through
Through the Slow Summer Season

Slow Summer Season
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Practice Marketing

Practice Marketing
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+
A 12-Month 
      Subscription!

3 Great Practice Website Case Studies

2 Powerful Marketing Books

Real Newsletter + Print Material Samples

BONUS! 12-Month Subscription to the  
Practice Marketing Newsletter

SCAN THE CODE to Get Your FREEFREE Kit!

PracticePromotions.Net/Kit


